






Over 80% of women could not reach orgasm through intercourse (penetration) 
alone 
Almost 30% of the women had never had an orgasm 
The vast majority needs external stimulation which is defined by what they see, 
touch and feel 
Most women (72%) reported difficulty in achieving a simultaneous orgasm with 
their partners 
About one in seven women had experienced pain during orgasm 
 
 



 

Couples and singles need to 
address issues bordering on the 
vibrancy of their sex life 
 

More materials, information and stimulating 
items are needed to arouse orgasm and 
facilitate the whole sexual activity. 
 

Low orgasm in women has been identified as a 
major cause of unsatisfactory sex among couples 
 







Oralicious is a unique brand with the aim of helping 
married, singles couple or people who want to improve 
their sex lives through her products and services.   The 
Oralicious brand includes a line of Lipsticks, T-Shirts, an 
Oral Sex Bill of Rights Scroll, a Cocktail, Seminars, Books, 
and a Drama Series titled: 5 Senses - A Tale of Sex. 
 
This brand has a unique tiffany blue as its color. The 
lipstick line has been designed for two segments.  
 
 

Product Type B 
The Lipstick design for the general Public is 
patent pending. 



Brand registration and licensing 
 

Modification of product according to USPTO 
 

Ingrid Prescott, the founder of Oralicious has 
earlier launched two successful brands; LovinSelf, 
2BMe. 
 

Publication and launching of the book 
written by Tatiana Carrera 
 



Online Ordering of books 

Seminars and Workshop 

Sale of lipsticks, T-Shirts, Oral sex Bill of Right 
scroll, practice fruits, Oralicious books and 
bottles of Oralicious cocktails  

Online Consultancy 



 Seminars and Workshops for improving sex life 
 Participate in women community events 
 Introduce the brand to hotels and club houses 
 Advertise our business in community based 

newspapers, local TV and radio stations 
 List our business on yellow pages ads 
 Leverage on the internet to promote our business 
 Direct marketing 
 Word of mouth marketing (referrals) 
 Oralicious Podcast 

 
 
 
 
 
 
 
 
 



Tatiana Carrera is a sex therapist. She has been in the 
business of helping men and women improve their sex lives 
and activities in the bedroom. She is dedicated to helping 
couples and singles enjoy sex and have optimum 
satisfaction. She wrote a book titled “The Truth about Oral 
Sex, Intimacy and Passion” which seeks to change the 
mindset that prevents all of us from truly enjoying oral sex.   
 





The Market presents Opportunities for both the brand and the investors as the market is yet 
to be saturated. Also, the unique features of its product will continually serve as an 
advantage for the brand to be a market leader in the nearest future.  












